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Planning Milestones

Pre-Launch

Alignment & Broad Communication

Launch

Implement year-round activities

B gaANNANYOLANN HUSHIS LA lesaNAIN
wianlunsiomufanssuliiuginedov
waz wWinuuluegAns

" FofvingUszavAyavianssy waz @519A03

Wnanlavavianssy leeiuiInNISa519LLSHE

AUNNTHE196I0HYDINHNIIN WEDNALLATH
A51909ANTHUNIE WAZOIANTUHINITITEINS

B Foa15uasyssndNnHSNANSSNALUNENIY
DYANS AT LASENAINTTNATN L

Tasvmsdeansnielu Useentl 2565

®  Skill Reskill Upskill Corporate
brand sharing & workshop

®  Corporate Brand Clinic

" HAPPILY AI

® 21 Days Habit Challenge

®  Brown Bag Sharing

® KM for Process Improvement

®  Show Case Study

® Workshop Class
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Sustain & Evaluate

Maintain momentum & Get feedbacks
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